




















Summary 

IX 

SUMMARY 

ECONOMIC AND FISCAL IMPACT OF AUDIO VISUAL ACTIVITY AND STATE AID IN THE 
REPUBLIC OF CROATIA 

In 2017, there were 521 companies in the production and distribution of films, video films and 
television programs sector in Croatia. Compared to 2011 the number of enterprises increased by 
15%. These 521 companies employed a total of 1,493 employees. Audiovisual companies 
generated HRK 1.3 billion in turnover in 2017, and a positive trend in turnover growth has been 
evident in all years since 2011.  

In the observed period, audiovisual turnover increased by 74%, which is an average annual 
growth of almost 10%. Audiovisual enterprises also saw an increase in the value added, 
which reached HRK 421 million in 2017, or audiovisual activity accounting for approximately 
0.1% of total Croatian GDP. In 2018, audiovisual companies' profit was HRK 236 million 
(19.6% higher than the previous year) .  

An assessment of the direct fiscal effects of the activities of the production and distribution of 
films, video films and television programs shows that an average of about HRK 118 million is paid 
to the state budget annually, of which half (HRK 58 million) is the VAT. To estimate the overall 
impact of Croatian audiovisual activity, which in addition to direct implies also indirect and 
induced effects, a multiplier method was used. Findings from the literature show that the usual 
values of multipliers for audiovisual activity range from 2 to 2.3. This specifically means that for 
every 100 monetary units of total output / value added in the audiovisual activity, there are 
another 100-130 monetary units of output / value added in other activities due to a indirect or 
induced connection with the audiovisual activity. 

The analysis carried out in this paper showed that an average of 1,376 peop le were employed 
directly in the audiovisual business in 2014 -2017, which is supported by the employment of 
an additional 1,376 -1,493 people. The direct average annual value added (contribution to 
gross domestic product) of the production and distribution of films, videos and television 
programs ranges between HRK 340-421 million and the total added value ranges between 
HRK 681 and 842 million. The direct fiscal average annual effects are HRK 118-148 million, 
with a total of between HRK 237 and 295 million .  

A particular focus of this paper was set on assessing the economic and fiscal effects of the film 
incentive program. Filming brought some of the biggest movie and television stars of today to 
Croatia, and beautiful locations across Croatia served as scenes for some of the most successful 
films and TV series - Game of Thrones, Star Wars, Robin Hood, Mamma mia 2, Diana, McMafia, 
Borgia, Excavation and many others. From 2012 to 2018, a total of 58 audiovisual works were 
supported through the automatic state aid package, with the total value of local budgets, i.e. local 
spending realized, amounting to approximately HRK 680 million, and the total amount of 
incentives paid under these projects so far, amounting to HRK 129 million . 

The direct economic impact of all 58 co-financed audiovisual works in the period 2012 -2018, 
excluding the employment effect, amounts to HRK 226,7 million, which is 76% more than the 
amount of incentives received. Through local spending on projects included in the Incentive 
Measure Program in Croatia, a total of HRK 131.4 million has been paid directly into central and 
local government budgets over the seven-year period. This is 19.4% of the total local consumption 
of these projects. When the costs of taxes, contributions and fees paid are correlated with the 
amount of incentives received, it can be concluded that the entire amount of paid incentives for 






























































































































































































































